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The media trends survey

• primary focus: emerging 
trends of the media 
industry within the next 
five years 

• online survey delivered 
and filled out by 157 
people from 11 countries 

• perspectives of 
researchers, consultants, 
consumers and advanced 
students 
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Expected developments of the media markets:
Total revenues

90% 100% 96% 100%

10% 18% 41% 44%

83% 100% 94% 100%

7% 9% 37% 33%

31% 27% 65% 22%

15% 9% 74% 6%

31% 9% 70% 22%

(slight growth/strong growth)



scholz@orga.uni-sb.de          for IMMAA 2007 Saarbruecken 4

Expected developments of the media markets:
Consumers time

96% 100% 100% 100%

22% 0% 17% 0%

85% 100% 86% 81%

4% 0% 14% 0%

4% 0% 72% 0%

26% 0% 31% 19%

65% 83% 62% 63%

(slight growth/strong growth)
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Estimated challenges for the media corporations:
Most extensive changes for survival

40% 33% 25% 63%

40% 17% 30% 25%

43% 67% 60% 44%

31% 33% 35% 6%

46% 50% 50% 63%

(rank 1 / 2)
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Estimated challenges for the media corporations:
Specific challenges

76% 100% 88% 100%

86% 100% 87% 63%

79% 100% 73% 87%

59% 83% 87% 81%

39% 0% 43% 44%

43% 50% 50% 56%

29% 17% 27% 7%

20% 0% 47% 38%

(rather important/absolutely important)
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Estimated challenges for the media corporations:
Economic impact

88% 100% 77% 100%

79% 83% 56% 81%

68% 100% 65% 63%

71% 100% 59% 66%

51% 50% 72% 75%

53% 50% 81% 50%

45% 50% 59% 50%

59% 33% 53% 25%

(rather important/absolutely important)
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Anticipated strategies to meet the challenges:
Skills for media managers

62% 83% 47% 38%

69% 33% 74% 44%

95% 100% 88% 100%

31% 33% 29% 50%

75% 100% 89% 73%

81% 67% 59% 44%

50% 50% 65% 56%

67% 50% 61% 56%

50% 100% 88% 44%

(rather important/absolutely important)
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